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Natural History Consortium partners work together to deliver different
projects for public and professional audiences, all under our mission
statement of “engaging people with the natural world through
collaborative action”. Our charitable objectives are:

WELCOME TO COMMUNICATE 2018
A very warm welcome to Bristol, and to this year’s conference. It’s a busy, soldout, two-day event ahead, with 40+ speakers and 150+ delegates. We’re pleased
to introduce you to the Communicate Community, and we encourage you to
make the very most of these two days. Find your way to the sessions which will
make a real difference to your work as an environmental communicator, but
make sure you also take the chance to sit in on something completely new!
We’ve designed lots of ways to maximise networking and partnership building
over the next two days, and don’t forget about the wider community who can join
the conversation through Twitter:
@COMMUNICATECONF | #COMMUNICATE18

About Us
The Communicate conference has been running since 2004, and is
produced by the Natural History Consortium, a charitable collaboration
between Avon Wildlife Trust, Bath and Northeast Somerset Council, BBC
Natural History Unit, Bristol City Council, Bristol Zoo Gardens, Defra,
National Trust, Natural England, University of Bath, University of Bristol,
University of the West of England, Wildfowl and Wetlands Trust and
Woodland Trust.

To deliver entertaining and informative events and activities
that inspire greater public interest, volunteering and action for
nature.
To facilitate, develop, and disseminate novel communication
techniques that engage the widest possible audience.
To build, support and pilot effective partnerships that bring
together diverse organisations that face similar challenges and
issues, and to help organisations learn from each other.
All of the Natural History Consortium’s member organisations are
represented at Communicate as speakers, participants and exhibitors,
so make sure to say hello!
Find out more about our work at www.bnhc.org.uk, and please do join us
for other events and partnership activities throughout the year.
COMMUNICATE COMMITTEE:
Naomi Fuller (Avon Wildlife Trust), Sarah Jackson (Bath and Northeast
Somerset Council), Mark Leach (Bristol City Council), Simon Garrett (Bristol
Zoo), Stephen Gledhill (Defra), Alana Wright (National Trust), Amy Walsh
(University of Bristol), Clare Wilkinson (University of West of England),
Mark Simpson (Wildfowl and Wetlands Trust), Catherine Brabner-Evans
(Woodland Trust), Jane Krish, Savita Willmott (Natural History Consortium),
Matt Postles (Natural History Consortium)

Communicate Media Team:
Mitch Buckley, Madeleine Brunt, Cristina Ceuca, Inka Cresswell, Robert Hardy,
Gail Kakula, Callum McCabe, Dan O’Neill, Tom Parry, and Connie Turton
Conference Programme Design by Miriam Gooch

Registered Charity: 1123432

COMMUNICATE 2018
DAY 1: TUESDAY 23 OCTOBER
Registrations open at 9:00 AM | Clifton Pavilion
9:30 – 10:30
NEWS OF THE DAY
Lecture Hall, Clifton Pavilion
11:00 – 12:30
TOO BIG TO IGNORE
Garden Room, Clifton Pavilion
OR
CONFIDENCE IN CONTROVERSY
Lecture Hall, Clifton Pavilion
Networking Lunch 12:30 – 13:15 | Clifton Suite, Clifton Pavilion
13:30 – 14:30
ENGAGING ENVIRONMENTS: WORKING WITH RESEARCH
Garden Room, Clifton Pavilion
OR
TAKE A SURVIVOUR GUIDE
Conservation Education Centre
14:50 - 15:50
EFFECTIVE STORYTELLING
Garden Room, Clifton Pavilion
OR
TAKE A SURVIVOUR GUIDE
Conservation Education Centre
16:00 – 17:00
SPECIAL PRESENTATION: JAMES HONEYBORNE
Lecture Hall, Clifton Pavilion
17:15 – 20:00 Garden Room, Clifton Pavilion
Join us for a drink and networking dinner
- Sponsored by VWV
(drinks open to all, dinner reserved for bookings only)

DAY 1 - Morning Plenaries
9:30 – 10:30 | NEWS OF THE DAY
Lecture Hall, Clifton Pavilion
Our conference starts with a context-setting discussion
between a diverse panel of senior leaders and thinkers,
reflecting on the week’s news agenda and major influences
on the environmental communication sector.
Chris Warburton, BBC Radio 5 Live
Paul Cox, The Shark Trust
Hendrikus van Hensbergen, Action for Conservation
Further speaker to be announced.

11:00 – 12:30 | TOO BIG TO IGNORE
Garden Room, Clifton Pavilion
Supported by the Economic and Social Research Council.
In 2018, environmental narratives have been dominated
by the tidal wave of public interest in plastic waste,
with industry and policy scrambling to keep up. Looking
beyond plastics what are the turning points and tipping
points that transform public interest into private sector
change? What is the role of personalities and celebrities
in galvanising public discourse and how can we use the
tools of horizon scanning to see what’s coming next?
Simon Garrett, Bristol Zoo Gardens
OR
11:00 – 12:30 | CONFIDENCE IN CONTROVERSY
Lecture Hall, Clifton Pavilion
In the environmental sphere we are often communicating about contentious
issues. Crafted communications strategies and immaculate press releases help
us hit the headlines, but do we have the skills and knowledge on the ground to
respond appropriately when challenged?
With inspiration from broader corporate crisis communications, this session uses
the stories of Communicate 2018 delegates to facilitate sharing practical advice
for dealing with negative media coverage, social media trolls and training staff.
Chris Gilmour, Beattie
Naomi Fuller, Avon Wildlife Trust

DAY 1 - Afternoon Plenaries
13:30 – 14:30 | ENGAGING ENVIRONMENTS:
WORKING WITH RESEARCH
Garden Room, Clifton Pavilion
As practitioners, we rely heavily on the latest
research to inform conservation action and
underline environmental messages. Whilst
some researchers are already actively involved
in engaging with the public, many are not. Are
there ways that we can work with, learn from,
and inspire our research colleagues, building
strong programmes to connect people and the
environment?
Facilitated by Sophie Duncan, National
Coordinating Centre for Public Engagement

14:50 - 15:50 | EFFECTIVE STORYTELLING
Garden Room, Clifton Pavilion
As environmental communicators, we are storytellers, carefully crafting
narratives to engage people with the issues and inspire positive action.
As the narrative landscape around the environment evolves, there is
an urgent need for new and effective storytelling skills to rekindle and
drive new creative approaches.
Leila Segal, Voices of Freedom
Sidharth Sharma, Kambe Events
Matt Pritchard, Magician

SURVIVOUR GUIDES

Conservation Education Centre
SESSIONS REPEATED: 1:40 PM – 2:30 PM & 2:50 PM – 3:40 PM

OR

OR

16:00 – 17:00 | SPECIAL PRESENTATION: JAMES HONEYBORNE
Lecture Hall, Clifton Pavilion
James conceived ‘Blue Planet II’ in 2013 and has spent the last five years
working with a talented team of film makers, in pursuit of new and extraordinary
stories from beneath the waves. He joins us for a frank discussion of how Blue
Planet II brought plastics firmly into the public consciousness – and how we can
work together to create the next tidal wave for environmental change.
James Honeyborne, Executive Producer, BBC Natural History Unit

Join us for a drink and networking dinner 17:15 – 20:00
Garden Room, Clifton Pavilion (drinks open to all, dinner reserved for bookings only)

SOCIAL MEDIA THAT WORKS:
TELLING ENVIRONMENTAL
STORIES
Looking to communicate complex
environmental messages through
the medium of social media?
Finding it hard to reach new
audiences and appeal to the
millennial demographic? Jenny
Briggs (Greenhouse PR) shares her
insights, and practical top tips on
getting the most from social media
plus how you can use bloggers to
further enhance your efforts.
Jenny Briggs, Greenhouse PR
MORE THAN A VENUE:
CONSERVATION EDUCATION TOUR
Take the opportunity to look
behind the scenes with the
education staff from Bristol Zoo,
and find out about their behaviour
change campaigns, work with
schools and public audiences
while exploring the zoo site.
Bristol Zoo Gardens Staff

VIDEO CREATION: TELLING AN
EFFECTIVE STORY IN UNDER 30
SECONDS
Videos have never been more
prevalent as a way of sharing
stories, spreading information and
promoting products, styles and
ideas. This session explores what
makes a good story for video and
how short form nature of social
media changes our storytelling.
Chris Kemp,
Suited and Booted CIC
CREATING GREAT MESSAGES
Writing messages can be
difficult, especially for complex
environmental issues. This
session will walk you through the
‘Message House’ technique which
aims to generate strong, simple,
audience-focussed, hierarchical
messages that are co-created
and therefore co-owned.
Recommended for partnership
communications.
Stephen Gledhill, Defra

COMMUNICATE 2018
DAY 2: WEDNESDAY 24 OCTOBER
Registrations open at 9:00 AM | Clifton Pavilion
9:30 – 10:15
KEYNOTE SPEAKER: KEITH SCHOLEY
2020: THE BIGGEST PROBLEM AND THE BIGGEST OPPORTUNITY
Lecture Hall, Clifton Pavilion
10:15 – 11:00
2019 YEAR OF YOUTH ENVIRONMENTAL ACTION
Lecture Hall, Clifton Pavilion
11:30 – 13:00
AUDIENCES OUTSIDE THE BOX
Garden Room, Clifton Pavilion
OR
COVERAGE: MAKING YOUR PROGRAMME NEWSWORTHY
Lecture Hall, Clifton Pavilion
Networking Lunch 13:00 – 14:00 | Clifton Suite, Clifton Pavilion
14:00 – 15:00
BREXIT – MAKING OPPORTUNITIES
Garden Room, Clifton Pavilion
OR
SMARTER STRATEGIES
Lecture Hall, Clifton Pavilion
OR
PUTTING WILDLIFE ON THE MAP: CITY NATURE CHALLENGE
Conservation Education Centre
15:20 – 16:20
THROUGH A DIFFERENT LENS
Garden Room, Clifton Pavilion
OR
LOCAL DELIVERY: UPDATE ON THE 25 YEAR PLAN
Lecture Hall, Clifton Pavilion
OR...

...OR
LIVE EVENTS: EFFECTIVE AUDIENCE INTERACTIONS
Conservation Education Centre
16:30 – 17:00
THE SWAP
Lecture Hall, Clifton Pavilion

Join us for a farewell drink 17:00 – 18:00
Clifton Suite, Clifton Pavilion

DAY 2 - Morning Plenaries

9:30 – 10:15 | KEYNOTE SPEAKER:
KEITH SCHOLEY
2020: THE BIGGEST PROBLEM AND THE BIGGEST OPPORTUNITY
Lecture Hall, Clifton Pavilion
In 2014 Silverback Films, Netflix and WWF began a project that had the ambition
to show a billion people the richness we still have in the natural world and reveal
the key issues that threaten these environments and the many solutions to the
problems. This ‘Our Planet’ project is based around a landmark natural history
series, while also having a multimedia
‘Halo’ which will inform and guide
audiences through the issues and
the solutions. The plan is to show
that there is a positive way forward
to the biodiversity crisis, if we choose
to take it. The project is timed to bring
the greatest attention to the natural
world in the lead up to the 2020 UN
Biodiversity conference in Beijing to
bring about meaning full change.
Keith Scholey, Silverback Films

DAY 2 - Morning Plenaries
10:15 – 11:00 | 2019 YEAR OF YOUTH ENVIRONMENTAL ACTION
Garden Room, Clifton Pavilion
As part of the Government’s 25 Year Plan for the Environment, Defra
and Step Up To Serve are creating an environment theme for the
national #iwill Campaign in 2019 to help children and young people
engage with nature and improve the environment. This is your
time to find out more about what this initiative is and how you can
get involved in supporting green action by young people. Young
people themselves will be reporting back from the Communicate+
youth forum to share their ideas on how to reach out, inspire and
encourage more young people to take action in 2019..
Judith White, Defra
Tim Vanson, Defra
Youth Speakers from Communicate + youth forum

11:30 – 13:00 | AUDIENCES OUTSIDE THE BOX
Garden Room, Clifton Pavilion
As a sector, we are acutely aware of challenges of
achieving inclusion. This session will start from the latest
research from long term monitoring of engagement with
the natural world and then draw inspiration from films
featuring effective programmes that use mainstream
themes to engage diverse audiences.
Rose O’Neill, Natural England (MENE)
Peter Morris, Wildfowl and Wetlands Trust
OR
11:30 – 13:00 | COVERAGE: MAKING YOUR PROGRAMME NEWSWORTHY
Lecture Hall, Clifton Pavilion
What makes a campaign or project newsworthy, and hit the headlines?
Join this session for some frank reflections to help you think like a journalist,
alongside inspiration for creating eye catching, newsworthy programmes in an
evolving media landscape.
Trewin Restorick, Hubbub
Will Guyatt, Ecotricity
Helen Bell, Greenhouse PR
Sheena Harvey, BBC Wildlife Magazine

DAY 2 - Afternoon Plenaries
DAY 2 - Afternoon Plenaries
14:00 – 15:00 | BREXIT – MAKING OPPORTUNITIES
Garden Room, Clifton Pavilion
Supported by the Economic and Social Research Council.
As preparations for Britain’s departure from the European
Union grind on, one certainty is that this landmark in time
heralds significant political and social change. Using our
knowledge of communication in times of change – is this
the opportunity we’ve been waiting for?
Alex Raeder, National Trust
Tom Appleby, University of West of England
Shaaron Leverment, EU H2020: Our Space Our Future
OR
14:00 – 15:00 | SMARTER STRATEGIES
Lecture Hall, Clifton Pavilion
Supported by the Economic and Social Research Council.
Tackling urgent global challenges from a position
of scarce resource, we need to be pragmatic when
selecting the most appropriate solutions. Should we
invest in mobilising public action and behaviour change,
or focus on driving policy changes to achieve our
outcomes? Learn from both practice and research in this
discussion based session.
Katharine Steentjes, University of Cardiff
Adam Cormack, Wildlife Trusts
Mark Simpson, Wildfowl and Wetlands Trust
Shaaron Leverment, EU H2020: Our Space Our Future
OR
14:00 – 15:00 | PUTTING WILDLIFE ON THE MAP:
CITY NATURE CHALLENGE
Conservation Education Centre
Public participation in environmental data collection has a long UK
history and is emerging as a widespread engagement platform
worldwide through BioBlitz.Join this session as we dissect the latest
emerging formats, reflecting on first global City Nature Challenge
and upcoming opportunities for embracing evolving technologies.
Matt Postles, Natural History Consortium

DAY 2 - Afternoon Plenaries
15:20 – 16:20 | THROUGH A DIFFERENT LENS
Garden Room, Clifton Pavilion
Immersive experiences are now a rapidly growing
segment of the creative economy. This session goes
‘back to basics’ to look at the opportunities for the
environmental sector in partnering with academic and
industry partners in creating new experiences.
Catherine Allen, Limina Immersive
Tom August, Centre for Ecology & Hydrology
Katie Keeler, Kaleider
OR
15:20 – 16:20 | LOCAL DELIVERY:
UPDATE ON THE 25 YEAR PLAN
Lecture Hall, Clifton Pavilion
This session, led by Defra, offers an update on progress
since the launch of A Green Future: Our 25 Year Plan to
Improve the Environment, and a chance for you to help
shape plans to ensure the 25 YEP is embedded not only
across government but also in the hearts and minds of
individuals, communities and businesses to deliver an
improved environment in 25 years.
Marsha Osivwemu, Defra
Tim Scoones
OR
15:20 – 16:20 | LIVE EVENTS:
EFFECTIVE AUDIENCE INTERACTIONS
Conservation Education Centre
Live events are a great way for environmental
organisations to connect with audiences. Join us for
a frank discussion of what works for reaching new
audiences, formats, and getting your brand message
across.
Savita Willmott, Natural History Consortium
Laura Fogg-Rogers, University of West of England
Robin Clegg, Freelance communications consultant
Join us for a farewell drink 17:00 – 18:00 | Clifton Suite, Clifton Pavilion

Award-Winning Law Firm
for All Your Legal Needs
Offices at Bristol’s Harbourside
and Henleaze
0117 925 2020
vwv.co.uk
Offices at
Bristol’s Harbourside and
Henleaze
Magic Hours on the Docks - Jim Cossey, 2014

0117 925 2020
@VWVLawFirm
Magic Hours on the Docks - Jim Cossey, 2014

What’s Next...

MAP - BRISTOL ZOO GARDENS
CHANGING MINDS: WATER STORIES
Our “Changing Minds” series of masterclass
events look in-depth at key issues and
techniques.
Join us 6th November 2018 for our next event
exploring the challenges – and the opportunities
– in crafting effective messages for stakeholder
and public audiences around water. Register now
for this half-day masterclass as we bring together
a wide group of environmental professionals to
discuss and debate approaches to communicating
the value of water to public audiences, including
review of current audience research, current
campaigns, and use of communication channels.
CITY NATURE CHALLENGE
Join the world’s largest audit of the natural world!
Between the 26th – 29th April 2019 cities across
the world will compete in an epic contest: to
discover and record as much wildlife as possible
over 4 days. In 2018 the Natural History Consortium
coordinated the most successful City Nature
Challenge in Europe. Join us at “Putting Wildlife on
the Map: City Nature Challenge” session to find out
more or email: Matt@bnhc.org.uk
FESTIVAL OF NATURE 2019: A TRAIL OF TWO
CITIES
Festival of Nature is the UK’s largest free
celebration of the natural world! Running
since 2003 it is a major tourist event in the
region, exhibitors include regional and national
environmental organisations. We’re looking
forward to our biggest and most exciting
programme taking place in Bath and Bristol 1st-9th
June 2019. Speak to any member of the Natural
History Consortium to get involved.

Main Gate

Q&A

CLIFTON PAVILION
Lecture Hall, Clifton Suite,
Garden Room

1.Where is the Conservation Education
Centre?
The Conservation Education Centre is a
short walk out the back of the Garden
Room, Clifton Pavilion. There are signs
to show you the way, through the zoo,
from the Clifton Pavilion.
2. Can I visit the Zoo?
Yes! Please feel free to have a look
around during breaks and between
Survivor Guide Sessions. For a look
behind the scenes, join the ‘More
than a Venue’ session on day 1, led by
Bristol Zoo Staff.

CONSERVATION
EDUCATION CENTRE
Polar Room, Rainforest
Room, Biodiversity Room,
The Lab

3. How do I sign up for sessions?
All sessions are drop-in, and prebooking has now closed. Arrive early
for Survivor Guide Sessions, they have
limited capacity and will be seated
first come first serve. If you have prebooked a Survivor Guide, a seat will be
reserved for you
4. When and where is the evening
event?
The evening will begin with a drink
reception in the Garden Suite 17:15.
Dinner will be served from 18:30. The
event closes at 20:00.
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COMMUNICATE 2018:
THE ART OF THE POSSIBLE
As communicators in a complex, unpredictable
world, there is an urgent need for pragmatic,
proactive tools to seize on this time of
unprecedented social and political change.

Communicate 2018 is
supported by the Economic
and Social Research Council

From plastics to climate change, habitat loss to
nature connection, what can we each achieve
to collectively engineer the right conditions and
identify the catalysts of positive action? What can we
learn from exploring the evolutionary history of the
issues to help us navigate this complex ecology of
change?
Discuss, debate, and build a vital communications
toolkit for the coming year through two days of
inspiring content, cutting edge research, practical
workshops and engaging discussion.

@COMMUNICATECONF
#COMMUNICATE18

This event was hosted by Bristol Natural History Consortium a unique partnership of 13 member organisations who work collaboratively within
the BNHC charitable structure. Charity No. 1123432

