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Executive Summary
This report summarises the activities of Bristol99, a natural history public engagement project delivered by Bristol
Natural History Consortium and funded by Bristol 2015.
The project ran from May to October 2015 and focussed on three key elements:
• Delivery of biological recording and wildlife engagement events with local communities, across several of
Bristol’s 99 Sites of Nature Conservation Interest. These sites can be found across a range of Bristol’s
neighbourhoods and provide a vehicle for authentic engagement with a wide range of communities.
• Development of Bristol Nature Network, a nature volunteering initiative for 18-30 year olds, in order to help
create the next generation of wildlife recorders and experts. Since BNHC launched the initial phases of the
Bristol Nature Network in 2014, the organisation has over 800 members and has been showcased at several
national events, at an international conference in previous European Green Capital, Nantes and at European
Green Week in Brussels. It has received structural support and advice from key organisations such as Avon
Wildlife Trust and Bristol Naturalists’ Society.
• Generation of baseline data for each site which will help inform and support the future management of its
habitat and resident species, helping us understand our impact on nature throughout the city.

1.0 Aims and Objectives
1.1

Vision and Background

Bristol99 is an extensive city-wide project designed to educate, inspire and excite communities about wildlife in
their local areas through interactive outdoor activities, offering the opportunity for people to venture to their local
green spaces and discover the incredible wildlife on their doorsteps.
This project follows on from two successful years of events. The first programme in 2013 included a total of 40 pilot
activities which were run across a diverse set of 27 SNCI’s in Bristol, targeting BME communities, individuals over
60, those with physical disabilities and those living in areas identified by government measures as deprived. The
second 20 Heritage Lottery Funded events in 2014 took place on sites carefully selected to test and pilot specific
outcomes for both nature and communities by being for example, either lacking/absent in biological data or sited
in an area considered as urban deprived. The lessons learnt during the last two years mean that the project has
strong foundations from the offset.
The project encompasses a variety of events, from BioBlitzes and small-scale Festivals, to Bug Hunts and Owl Prowls,
each individual event generating its own comprehensive list of biological records, and offering endless inspiration
to the next generation of recorders and experts. The project actively confronts the increasing evidence on the
health benefits communities experience when in contact with nature. This positive impact is highlighted in reports
such as The Natural Environment’s White paper and The 2013 State of Nature Report, both of which note the
decrease in physical problems such as high cholesterol, reduced stress and improved mental health.
By bringing a range of Festival activities to different corners of the city, the project engages a diverse audience,
specifically targeting DE Socioeconomic groups, BME population, communities in deprived areas and people over
65. A range of mediums help to tell the story of local wildlife - from arts, crafts and film, to wildlife identification
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and habitat creation – ensuring there is something to guarantee everyone has the opportunity to engage with the
natural world.

1.2

Project Aims

1. To provide initial baseline data of biological records which can be used as a framework to compare the species
composition of Bristol’s regional sites year on year, compare biodiversity between sites and inform land
management and biodiversity action plans.
2. To involve communities in the stewardship of their local space by including them in the data collection process
as well as building a platform for continued voluntary recording.
3. To support young volunteers, aged 18-30, to develop skills in order to meet the Bristol 2015 outcome of creating
the next generation of recorders and experts.
4. To provide opportunity for more residents of Bristol to visit local green spaces, through free, structured, wellpublicised events, specifically targeting those living in deprived areas, minority ethnic communities, elderly
people and those with disabilities.
5. To encourage communities’ frequent use of local green spaces with a resulting benefit to both physical and
mental health.

1.3

Project in relation to BNHC aims

The mission of BNHC is “Bristol Natural History Consortium – Engaging people with the natural world through
collaborative action”
Bristol99 brings together organisations, community groups and members of the public to engage with the natural
world, helping to achieve this statement through individual events throughout the region.

2.0 Delivery Report
2.1

Summary

The project was delivered through a series of family-friendly, free events. Over a duration of six months we joined
together with volunteers, expert naturalists and partner organisations to run 15 events providing visitors with the
opportunity to engage with green spaces through hands-on activities and biological recording. These events ranged
from walks with naturalists, to full-scale “BioBlitzes” and had a common goal of inspiring a range of audiences to
engage with and take action for nature.
A list of key organisations who partnered in the delivery of events appear in the table below.
Event
Stoke Park
Dundry Slopes’ Discovery Day
Backwell BioBlitz
Empty Classrooms Day at Manor
Woods
Victoria Park BioBlitz
Callington Road Family Fun Day

Partner Organisations
University of the West of England, Stoke Park Steering Group
Avon Wildlife Trust
Backwell Environment Trust
Malago Learning Partnership, Parsons Street Primary, Bristol Avon Rivers Trust,
Avon and Frome Partnership
Victoria Park Action Group
Friends of Callington Road
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Nocturnal Nature at Eastwood Farm
Horfield Common Family Fun Day
Stapleton Road Pop-up Event
Portway Sunday
Wildlife with Dame Emily
Badock’s Wood Hidden Treasures
Lamplighters’ Marsh Nature Day

Avon Frome Partnership, University of Bristol and South Gloucestershire Council
Friends of Horfield Common
N/a
Avon Gorge and Downs Project
Best of Bedminster
Friends of Badock’s Wood
Avon Frome Partnership, Forgotten Landscapes, Shirehampton Community Action
Forum
Ashton Vale Hub
Lawrence Weston Community Farm

Ashton Vale
Family Fun on the Farm

2.2

Attendance Summary

Attendance at the Bristol99 events naturally varied according to the type of event. However there is a spike in
attendance during the months of June and July, with a lull around August, early September and October. This could
be due to school term times and holidays; and also due to weather – as it gets colder towards October, there is a
noticeable decline in attendance. See section 5.2 for details on challenges faced. From a sample taken of evaluation
forms filled out at various events, 80% of attendees were of White British heritage; 10% were White Irish; and 10%
were of Black Caribbean heritage.
900
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Volunteers 43

Lamplighters' Marsh 28/10

Creatures and Crafts at Ashton Vale 03/10

Wildlife with Dame Emily 19/09

Portway Sunday 13/09

Badock's Wood Hidden Treasures 20/09

Volunteers
Visitors

Horfield Common 12/09

Stapleton Road 12/09

Nocturnal Nature 11/09

Lawrence Weston Farm 08/08

Callington Road Family Fun Day 25/07

Victoria Park BioBlitz 3&4/07

Empty Classrooms Day 19/06

Backwell BioBlitz 5&6/06

Dundry Slope's 30/05

Stoke Park 25/05

Visitors
2525

Figure 1 Pie chart showing overall
attendance of visitors and volunteers at
Bristol99 events during 2015

Figure 2 Graph showing numbers of visitors and volunteers at each Bristol99 event from May 2015 – October 2015.
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2.3

Case Study 1: A Wild Day on Horfield Common

Date: Saturday 12th September
Location: Horfield Common, Ardagh Community Centre
Activity: Wildlife Walks; Pond Dipping; Bug Hotels; Hands-on wildlife artefacts
Staff: 2; Volunteers: 2; Approximate visitors: 100
‘A Wild Day on Horfield Common’ took place in late summer in partnership with the Friends of Horfield Common
(FOHC) community group. FOHC began in 2006, actively working to ensure continued access to the site on behalf
of the local community. The Festival of Nature first became involved with the group in 2014, with a Bristol99 event
which brought visitors to the space to celebrate the incredible wildlife that lives there.
On Saturday 12th September approximately 100 visitors took part in
Bristol99 activities. Local naturalist Steve England led two groups of
visitors around the common to show them some of the incredible
wildlife that lives on their doorstep. This was followed by a workshop
on insect habitats during which visitors helped to create a huge Bug
Hotel on the common. Meanwhile Tony Smith, from the Bristol
Naturalists’ Society, took families to the pond throughout the day to
look for aquatic invertebrates. Inside the Ardagh Community Centre,
the Festival of Nature team manned stalls which offered
opportunities for visitors to do their own bug hunting; discover other Figure 3 Steve England discovering Digger Wasps with a
Festival of Nature events; and get hands-on with microscopes, ID group of visitors
equipment, and natural history artefacts.
Two members of the Bristol Nature Network volunteered their time
to support the event – one of whom was a longstanding Festival of
Nature volunteer, whilst the other had not volunteered at any
Festival of Nature event before; both took part in biological
recording and public engagement activities. The volunteers worked
with expert naturalists to record at least 20 species throughout the
day, including Digger wasps and Chicken of the Wood fungus. This
number is expected to rise when all records have been received.
Figure 4 Natural History artefacts on show at Horfield
Common

‘A Wild Day on Horfield Common’ involved visitors from elderly
community members, to young children and their families. By
providing the opportunity for visitors to discover their local wildlife, the event helped to build on the connection
that FOHC have been creating between local residents and their green space for the last ten years. Several visitors
commented that they hadn’t realised that there is such an abundance of wildlife inhabiting the Common, and that
the event highlighted the importance of urban green spaces. Valuable relationships were established during the
day, between FOHC and new visitors to the space, and the event contributed towards a legacy of continued
engagement with local residents.
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2.4

Case Study 2: Stapleton Road

Type: Pop-up pilot event
Date: Saturday 12th September
Location: Stapleton Road, Easton
Activity: Bug hunting; Creation of a public pollinator-themed art-piece; Bark rubbing
Staff: 3; Volunteers: 0; Approximate visitors: 2
This event was an experimental pop-up format and was linked with a wider Royal Society of Chemistry pilot project
aiming to test pop-up science busking in deprived areas. A restriction of the project meant that we were unable to
market the event, in order to test whether certain science-related activities would interest hard-to-reach groups
who don’t necessarily already have an interest in nature and the environment.
The event took place on a corner of busy Stapleton Road next to Rawnsley Park, a council-owned urban green space.
Stapleton Road is a major thoroughfare in inner-city Bristol, and is celebrated for its culturally diverse communities.
Rawnsley Park is highly-tended with short grass and a children’s play area, meaning that there were limited
opportunities for nature-related activities. However, the site was suitable for activities such as bark-rubbing and
basic bug hunting. Activities also included the creation of a public pollinator-themed art-piece.
The attendance of this event was the lowest across the entire programme. Although the event took place on a
Saturday, which we expected to be a busy time, the staff counted only around 15 people passing by throughout the
duration and actively engaged with only 2. Weather may have been a factor with a very wet morning (although the
weather improved throughout the event), and also could be due to the lack of marketing. However, in hindsight
there are some extra mitigations we could have taken to increase the number of attendants.
These include but are not limited to:
- Consulting with local community groups to identify best time and location for the event
- Holding the event in or near a high footfall community hub, for example a library or community centre
- Creation of a ‘wet weather plan’
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2.5

Case Study 2: Victoria Park BioBlitz

Event type: Large event and Schools’ Day
Date: Saturday 3rd and 4th July
Location: Victoria Park, Bedminster
Activity: Schools’ Day Activities; Storytelling; Hands-on natural history artefacts; Live animals show and tells; Arts
& crafts; Wildlife walks
Staff: 3; Volunteers: 12; Approximate visitors: 900
Victoria Park BioBlitz was a large-scale race to find as many species as
possible, and consisted of two days of fun nature-themed activities
designed for children and their families. We worked with the Victoria
Park Action Group (VPAG), who had been awarded additional Bristol
2015 funding for the event. 12 Bristol99 volunteers took part, as well as
48 extra volunteers from VPAG.
Visitors included 420 children from the Victoria Park Primary School,
which is located on the fringe of the park, with a back entrance opening
directly onto the fields. Throughout the morning and early afternoon of
Friday 3rd July, each class attended the event and took part in activities Figure 5 Storytelling at Victoria Park BioBlitz
ranging from bird walks with staff from the Avon Wildlife Trust, to
botanical surveying with expert naturalists. Feedback from the school was resoundingly positive, a message from
the head teacher read “The kids were buzzing and the teachers had nothing but positive things to say! It was a
pleasure working with you!”

Figure 6 Pages from the Victoria Park BioBlitz comments book

The event benefitted from the ideal location.
Victoria Park is a sprawling Victorian green space
located in between the popular neighbourhoods
of Bedminster, Windmill Hill and Totterdown. The
habitat includes long grass and woodland which
was ideal for wildlife activities. Throughout the
two days, a range of activities were on offer,
providing plenty of opportunities for visitors to
engage with the natural world. These included
storytelling, bumblebee arts and crafts, spider
web making, bird walks, botanical surveying,
pond dipping, bug hunting amongst others.
Biological recording took place during all the
wildlife walks, and expert naturalists spent both
days working with members of the public to
record every species they found. The total count
so far is 355 individual species.

Victoria Park BioBlitz was the largest of all Bristol99 events in 2015, with approximately 900 visitors in attendance.
The timing of the event definitely contributed towards this number, being at the height of summer and taking place
over a Friday – so as to include schools – and a Saturday – an ideal day for receiving families looking for a fun
weekend activity.
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2.6

Case Study 2: Wildlife with Dame Emily

Event Type: Integration with an existing event
Date: Saturday 19th September
Location: Dame Emily Park, Bedminster
Activity: Bug hunting; Nest box making; Cyanotype photography with natural objects; Introduction to the Avon
Wildlife Trust’s ‘My Wild City’ project with distribution of free ‘My Wild City’ packs; Creation of a public
pollinator-themed art-piece
Staff: 2; Volunteers: 4; Approximate visitors: 200
‘Wildlife with Dame Emily’ took place in Dame Emily Park in the
inner-city area of Bedminster, and was a collaboration with (and
ran alongside) the Best of Bedminster Show. Best of Bedminster
Show was in its fifth year in 2015. The event brings the local
community together to compete in a showcase of talent and this
year included live music, hot food stalls and puppet shows.
Bristol99 was a new element to the event, and encouraged
visitors to look a little bit closer at their local green patch.
As the event took place in an Figure 7 Image of art produced at Dame Emily Park
inner-city park, there were
few opportunities to actively engage with nature. This challenge was overcome
by providing a showcase of art activities and local projects to inspire visitors to
think about and engage with the natural world beyond the event. These included
hands-on crafts, the introduction of a city-wide habitat creation project from the
Avon Wildlife Trust, and nest-box making from Specialised Nest Boxes.
As well as the two staff members, 4 volunteers between the ages of 18-30
supported the delivery of the event, including 2 who were already members of
the Bristol Nature Network. All of the volunteers took part in supporting public
engagement activities and biological recording. Despite the lack of obvious
habitat for wildlife within the park parameters, and the late time of year, 57
species were recorded throughout the day, including Wolf spiders and Dogwood.
Figure 8 Wildlife at Dame Emily Park

This was the first time that a Bristol99 event had been held in Dame Emily Park,
and offered residents a unique opportunity to discover the natural world in the heart of this urban area. Bringing
a Bristol99 event into an already existing successful local event worked really well and ensured large numbers of
visitors who didn’t necessarily already have an interest in nature and biological recording.
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3.0 Awareness Campaign
Festival of Nature branding was used to represent the project in order to benefit from the strong presence that it
already holds throughout the region. Publically Bristol99 activities were referred to as ‘Festival of Nature
Community Events’ and formed a major component of the Festival of Nature programme. Marketing of the
community events was therefore linked into the larger Festival of Nature marketing plan.

3.1

Website

The Bristol99 events sat within the Festival of Nature project pages (www.festivalofnature.org.uk) on the BNHC
website (www.bnhc.org.uk). For full BNHC web analytics see Appendix 7.2. Each public event was listed in the
‘What’s On’ section of the website, as shown in Figure 11, and photos taken at events were put into a gallery in the
‘News’ page.

Figure 9 Screengrabs showing the Festival of Nature homepage and a screengrab of an event page in the ‘What’s On’ section of the website

3.2

Social Media

The Festival of Nature Twitter and Facebook accounts were utilised for the project as they already have an
established reach, and marketing of Bristol99 events were included in the wider Festival of Nature social media
plan. This included regular interaction with followers, specifically tagging relevant Twitter accounts and publishing
interesting nature-related content. At least two tweets per day were published during the week before each event
inviting visitors to attend, and at least two Facebook posts were published over the same period. These were
regularly shared by other accounts belonging to key partners and account followers. The Twitter account
@FestofNature had 4,060 followers at time of writing, and the ‘Festival of Nature’ Facebook page had 2,034 likes.
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Twitter Engagement
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Figure 10 Graph showing the number of Tweets, Mentions and New Followers of @FestofNature Twitter account
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Figure 5 Graph showing number of Twitter Impressions of account @FestofNature over the course of events

It is difficult to precisely analyse the impact of the social media accounts because of the changes in timing, type and
location of events compared to previous years. However, in order to gauge how successful the project has been,
the following statistics show the results between the first day of May and the last day of October 2015, covering
the duration of the project, and is compared to the same dates in 2014:
• Total number of new Likes on Facebook in 2015 totalled at 635, compared with 542 in 2014. This is an
increase of 14.6%
• New Followers to the Twitter page between May and October 2015 totalled at 875, which is 21.5% of the
total number of account Followers. By noting that the account has been open for four and a half years at
time of writing, we can see that we gained almost a quarter of our total number of Followers over the 6
months of the project.
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The accounts were also used for the Bristol BioBlitz (May 15th) and BNHC’s two main Festivals (12th, 13th and 27th
June) during which time there was a major peak in social media engagement. The lower level of engagement shown
in the above graphs during the months of July to October was expected, and judging from the increase in
Followers/Likes compared to 2014 we can say that overall the results were successful.

Figure 12 Two of a series Bristol99 cards which were produced for use on Festival of Nature social media channels

3.3 Other Online Marketing
The following marketing streams were also covered for each event when relevant:
• Direct invitations were sent to local schools, parent groups and community groups and forums
• Events were uploaded onto all of the main Bristol event-listing websites (see Appendix 7.3 for full details).

3.4 Offline
Festival of Nature marketing
Bristol99 marketing was linked in with the main Festival of Nature marketing plan, which had additional sponsorship
from First Bus. This included:
- A double page spread in the full Festival of Nature 2015 programme (30,000 programmes were produced).
These programmes were distributed throughout the South West, including 17,000 copies which were included
in the June issue of Bristol247, a popular local magazine.
- Mentions on all marketing materials, including banners, posters and postcards
- Production of 200 empty-belly posters to be used at each event
- Mention of the ‘packed summer schedule’ of Festival of Nature events in the press release

Figure 63 Double page spread in Festival of Nature Programme
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3.5 Partners
Each partner was sent a set of empty-belly posters which were distributed in relevant areas, including the event
location. Partners were also asked to support social media through their own accounts, and to generate content on
their own websites.
A key role of our partners was to act as an ambassador within their local community, identifying key marketing
opportunities such as local newsletters and community boards, and informing their own networks of the individual
event and Bristol99 as a whole.

Figure 14 Screengrab taken from the Friends of Horfield Common website showing partners' advertising of the event

4.0 Additional Outcomes and Project Legacy
4.1

Biological Records

The aims of the project included providing initial baseline data of biological records and involving visitors in
collecting those records. To date a total of 1,055 records have been accredited, however at time of writing not all
records had been received from naturalists.
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Biological Records Collected at B99 Events
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Figure 15 Graph showing the numbers of biological records collected at each Bristol99 event

This data will be shared with local partners including Bristol Regional Environmental Records Centre, and fed into
the National Biodiversity Network (NBN) Gateway. In this way the project is able to contribute to our collective
knowledge of local species distributions, and data will be made available to scientists and conservationists’ to
support local and national research and conservation efforts. See www.nbn.org.uk for further information.

4.2

Benefits to BNHC

The project benefitted BNHC in a variety of ways. As the events took place in several neighbourhoods across the
city meaning that BNHC benefitted from a widened reach, connecting with new partners and, importantly, with
new areas of Bristol including inner-city locations and deprived areas. There have been several challenges
overcome, and lessons learnt that will allow BNHC to creatively build on future events.
These include, but are not limited to:
- Collaboration with existing events - Running activities within established events, such as at Dame Emily Park,
allowed us to bring the Bristol99 messages to audiences that may have otherwise been difficult to access.
- Specific activities for schools – BNHC’s larger events typically include dedicated Schools’ Day activities, but this
is something that is relatively new to the Bristol99 events and has worked very well, ensuring the engagement
of young students around the city.
- Dedicated arts and crafts activities in colder months – This is something that has been tested in previous years
but has been expanded upon during the project. The importance of connecting people with nature through a
range of mediums has been highlighted during the project and important connections have been made with
local artists.
The opportunities to extend BNHC’s regional reach and to explore new partnerships has been very valuable to the
organisation, and the connections made will continue to ensure the legacy of the project beyond 2015.

4.3

Network of Stakeholders

21 external organisations were involved in the project, some of whom had worked on programmes in previous
years and some of whom were new to the idea of Bristol99. The project not only allowed BNHC to connect with
established and new partners, but also allowed a platform for external organisations to collaborate with one
another and to showcase their projects. An example of this is Parkhive (www.parkhive.com) who showcased their
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project at various Bristol99 events, using the opportunity it presented to spread their reach across the city’s green
spaces.
The full list of stakeholders involved in Bristol99 2015 is included in Appendix 7.1.

5.0 Critical Evaluation
5.1

Project Aims Achieved

The project achieved all of the aims and was successful in these key areas:
1.

2.

3.

4.

5.

To provide initial baseline data of biological records which can be used as a framework to compare the
species composition of Bristol’s regional sites year on year, compare biodiversity between sites and inform
land management and biodiversity action plans – A total of 1,057 records have been generated through the
events with some yet to be submitted.
To involve communities in the stewardship of their local space by including them in the data collection
process as well as building a platform for continued voluntary recording – A total of 2,425 visitors engaged
with the project, this included local residents, schools and community groups, all of whom were encouraged
to take part in biological recording.
To support young volunteers, aged 18-30, to develop skills in order to meet the Bristol 2015 outcome of
creating the next generation of recorders and experts - A total of 43 volunteers supported the Bristol99
activities, the majority of whom were between the ages of 18-30. These volunteers were tasked to take part
in biological recording, and spent much time with expert naturalists during the events. All of the volunteers
were encouraged to join the Bristol Nature Network as a means of ensuring their continued development,
skills and knowledge.
To provide opportunity for more residents of Bristol to visit local green spaces, through free, structured,
well-publicised events, specifically targeting those living in deprived areas, minority ethnic communities,
elderly people and those with disabilities – All events were free to attend and took place in local green
spaces across the city. The location of each event was specifically chosen to ensure easy access to residents
of deprived areas, and minority ethnic communities with approximately 10% of attendants being of minority
ethnic backgrounds. Several groups of people with disabilities or in need of special support were specifically
invited, such as the Callington Road Hospital and the Young Carers Bristol Group.
To encourage communities’ frequent use of local green spaces with a resulting benefit to both physical and
mental health – 2,425 individuals took part in the project over the course of the summer, including at least
one group with mental health difficulties. These visitors spent anywhere from half an hour to 8 hours engaged
in outdoor activities, which has been linked with benefits to both physical and mental health.
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5.2 Suggested Improvements
Suggested improvements for future events include:
Challenge
Events with low attendance

Desired Outcome
To ensure high
attendance at all events

Suggested Improvements
• More preparatory research to avoid clashes
such as the first week of term and large city
events
• Involve local community groups in the
planning of pop-up events; hold in high
footfall community hub (ie, library or
community centre)
• More targeted marketing channels for
small local events to ensure long term
integration within those communities
• Minimise impact of weather by making ‘wet
weather’ plans clear in marketing
High staff time involved in planning More efficient planning for • Efficiency of communications with local
smaller events relative to scale of small scale events
partners could be improved, including
impact
implementation of a set communication
plan for use with partners
• Make better use of resources
• Alternatively it may be worth considering
whether small scale events are worth
running

6.0 Financial Report
Date

Description

16/01/2015
16/01/2015
21/01/2015
21/01/2015
22/01/2015
06/02/2015
10/02/2015
18/02/2015
24/02/2015
28/02/2015
05/03/2015
11/03/2015
12/03/2015
31/03/2015
01/04/2015

Photocopying
Photocopying
Lawrence Hill farm hire costs
Hire of Community room ,Kitchen and Woodland on sunday
Domain name
Domain name
Postage stamps
PC World
Insurance
Photocopying
Train fare
Train fare
Train fare
Oldbury Court BioBlitz 2015 15-16 May Deposit
Train fare

Cost

£6.22
£6.26
£45.00
£200.00
£12.78
£21.79
£3.18
£249.98
£1,050.70
£6.72
£7.30
£7.30
£8.40
£98.50
£7.30
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01/04/2015
01/04/2015
08/04/2015
09/04/2015
10/04/2015
14/04/2015
17/04/2015
21/04/2015
21/04/2015
21/04/2015
23/04/2015
29/04/2015
30/04/2015
01/05/2015
01/05/2015
06/05/2015
07/05/2015
08/05/2015
08/05/2015
08/05/2015
11/05/2015
12/05/2015
13/05/2015
13/05/2015
13/05/2015
14/05/2015
14/05/2015
14/05/2015
14/05/2015
14/05/2015
15/05/2015
15/05/2015
15/05/2015
16/05/2015
16/05/2015
16/05/2015
16/05/2015
17/05/2015
18/05/2015
18/05/2015
19/05/2015
19/05/2015
19/05/2015
21/05/2015

Motion Printing Co
Project Officer April Salary
Key cutting
City Car Club
Train fare
Train fare
Advertising
Event License for Redcliffe Caves
Motion Printing
Portable Pictures
Advertising
Volunteer Local
Motion Printing
Fuel costs
Project officer May Salary
Trainline
Festival Brochure 2015
Fuel costs
Fuel costs
Banner & Posters
City Car Club Hire
Printing
Fuel costs
Train fare
Volunteer food expenses
Volunteer food expenses
Volunteer food expenses
First aid materials
Bus fare
Facebook advertising
Fuel costs
Volunteer food expenses
Clifton Life Advert
Taxi fare
Volunteer food expenses
Volunteer food expenses
Volunteer food expenses
Advert
Twitter advertising
Tool hire
Fuel costs
Parking Ticket
A4 Posters
Fuel costs

£113.80
£1,300.00
£4.17
£57.98
£7.30
£7.30
£140.00
£50.00
£92.50
£190.00
£1,500.00
£135.88
£187.50
£1.68
£1,300.00
£59.06
£2,980.00
£4.00
£4.44
£111.00
£50.00
£27.95
£2.40
£7.30
£40.44
£2.50
£4.17
£11.61
£31.00
£47.93
£9.96
£23.77
£159.00
£16.10
£28.50
£45.00
£140.00
£395.00
£30.32
£41.67
£3.51
£7.50
£62.70
£7.50
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21/05/2015
25/05/2015
25/05/2015
27/05/2015
28/05/2015
29/05/2015
31/05/2015
31/05/2015
01/06/2015
01/06/2015
01/06/2015
01/06/2015
01/06/2015
01/06/2015
02/06/2015
02/06/2015
03/06/2015
05/06/2015
08/06/2015
08/06/2015
09/06/2015
09/06/2015
09/06/2015
09/06/2015
10/06/2015
10/06/2015
10/06/2015
10/06/2015
11/06/2015
11/06/2015
11/06/2015
11/06/2015
11/06/2015
11/06/2015
11/06/2015
12/06/2015
15/06/2015
15/06/2015
16/06/2015
17/06/2015
18/06/2015
18/06/2015
18/06/2015
19/06/2015

Andy Hague Portable Pictures
Twitter advertising
Big Issue
Bioblitz Oldbury Court Application Fee
Fuel costs
Site fees
Printing costs
Event Toilets
Consumables
Taxi Fare
Fuel costs
Bristol Magazine June
Project office June Salary
Marketing support costs (Max Boon)
Poster printing
Banner
Parking ticket
Event stationary
Tablecloth
Software
Event consumables
Bughunting Oldbury Court
HSSS Hire
City car club
Facebook advertising
VegWare
Facebook advertising
Avon Mini Buses
Wooden Pegs
Volunteer food expenses
Fuel Costs
Tshirts
Event consumables
Twitter
Volunteer food expenses
Twitter advertising
Fuel costs
Twiter
Volunteer food expenses
Train fare
Parking ticket
Site service hire
Fuel costs
Parking ticket

£100.00
£94.68
£250.00
£50.00
£4.20
£29.62
£30.00
£110.00
£4.41
£7.40
£26.40
£250.00
£1,300.00
£10,000.00
£20.00
£131.50
£4.30
£18.34
£1.25
£7.99
£20.06
£80.00
£120.64
£319.41
£20.04
£22.51
£40.20
£140.00
£0.75
£1.42
£2.00
£7.50
£17.48
£56.50
£91.92
£50.00
£4.50
£100.00
£157.25
£7.30
£1.70
£10.00
£12.90
£8.80
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22/06/2015
24/06/2015
24/06/2015
25/06/2015
25/06/2015
27/06/2015
27/06/2015
28/06/2015
01/07/2015
01/07/2015
01/07/2015
07/07/2015
09/07/2015
20/07/2015
25/07/2015
25/07/2015
01/08/2015
01/08/2015
10/08/2015
12/08/2015
18/08/2015
20/08/2015
01/09/2015
02/09/2015
03/09/2015
04/09/2015
04/09/2015
07/09/2015
07/09/2015
07/09/2015
07/09/2015
09/09/2015
09/09/2015
09/09/2015
10/09/2015
10/09/2015
13/09/2015
15/09/2015
18/09/2015
19/09/2015
21/09/2015
21/09/2015
22/09/2015
22/09/2015

Engagement sessions Manor Woods
Train fare
Facebook advertising
Train fare
Twitter asdvertising
Train fare
Fuel
Volunteer food expenses
Medical Personnel
Project officer July Salary
Event brochure printing
Parks - Event Licence fee
Car Hire
Train fare
Taxi Fare
Taxi Fare
Project office August Salary
Overheads
City Car
Parks - Event Fees /Licence Victoria Park Bioblitz
Cyanotype Workshop facilitatior
Poster printing
Project officer September Salary
Easy Print
Event consumables - cups
A5 Flyers
Essex Star
Craft material
Domain name
Ad in Spark Supplement Sept 15
Ad in Spark Supplement Sept 15
Consumables
Event consumables
City Car Club
Volunteer food expenses
Craft materials
Wildlife Walks Horfield Common
Facebook advertising
Poster printing
Removal costs
Twitter
Twitter advertising
Event consumables
Event consumables

£500.00
£7.30
£189.76
£7.30
£160.00
£7.30
£7.50
£120.00
£210.00
£1,300.00
£2,836.30
£50.00
£226.80
£8.51
£9.20
£10.70
£1,300.00
£650.00
£172.17
£50.00
£235.00
£58.00
£1,300.00
£395.00
£2.29
£102.50
£707.00
£1.50
£6.39
£75.00
£190.00
£5.31
£21.11
£69.31
£2.97
£11.46
£150.00
£40.02
£201.00
£40.00
£50.00
£70.00
£3.67
£8.13
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22/09/2015
22/09/2015
24/09/2015
26/09/2015
01/10/2015
01/10/2015
21/10/2015

Printing costs
Workshop at Dame Emily Park 19.09.15
Disabled toilet Hire
Cyanotype workshop facilitator
Project Officer October Salary
Management costs (Savita Custead)
Signs

TOTAL

£45.00
£110.00
£110.00
£235.00
£1,300.00
£4,000.00
£78.22
£42,353.56

7.0 Appendices
7.1

Full list of key stakeholders
Organisation
Ashton Vale Hub
Avon and Frome Partnership
Avon Frome Partnership
Avon Gorge and Downs Project
Avon Wildlife Trust
Backwell Environment Trust
Best of Bedminster
Bristol Avon Rivers Trust
Bristol City Council
Bristol Naturalists' Society
Bristol Nature Network
Forgotten Landscapes
Friends of Badock’s Wood
Friends of Callington Road
Friends of Horfield Common
Malago Learning Partnership
Parkhive
Parsons Street Primary
Shirehampton Community Action Forum
South Gloucestershire Council
Stoke Park Steering Group
University of Bristol
University of the West of England
Victoria Park Action Group
Victoria Park Action Group

Organisation Type
Community Group
Other
Other
Education
NGO/ Charity
Other
Project
Education
Local Authority
Society
Community Group
NGO/ Charity
Community Group
Community Group
Community Group
Education
Education
Education
Community Group
Local Authority
Community Group
Education
Education
Community Group
Community Group
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7.2

Website Analytics – May to October 2015

7.3

Online Event Listings

The following websites were used to publicise Bristol99 events throughout the course of the project:
www.wherecanwego.com
www.britevents.com
www.visitbristol.co.uk
www.ecojam.org
http://www.ents24.com/
http://local.mumsnet.com/bristol
http://www.eckhobristol.com/
http://eventful.com/
http://www.guide2bristol.com/members/admin.asp
http://www.goplacesdothings.org.uk/

http://www.bristol247.com/whatson/listings/
http://www.bbc.co.uk/thingstodo
http://www.projectdirt.com/cluster/bristol/
Bristol Post
http://www.skiddle.com/whats-on/Bristol/
http://www.netmums.com/bristol
http://bristolgreencapital.org/
http://bristolmum.com/events-calendar/
http://www.mums-diary.co.uk/tag/bristol/
http://www.jackbristol.com/jacktivities/
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